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Office of the Chief Statistician and Performance
4N-06 St Andrews House

Regent Road

Edinburgh

EH1 3DG

Sent by email to: datalinkageconsultation@scotland.gsi.gov.uk

13 June 2012

Dear Sir,
Data Linkage Framework for Statistics and Research

I write on behalf of The Market Research Society (MRS) in response to the
consultation on the aims and guiding principles for a Scotland-wide data linkage
framework for statistics and research. MRS welcomes the opportunity to respond
the consultation and we confirm that no part of this response is confidential.

About MRS

MRS is the world’s largest association for people and organisations that provide or
use market, social and opinion research, business intelligence and customer
insight. MRS supports best practice by setting and enforcing industry standards via
the MRS Code of Conduct and associated Regulations.

The MRS Code of Conduct is a self-regulatory Code for market social and opinion
research which has been in existence since 1954, The MRS Code of Conduct is
based on the principles of respondent confidentiality and informed consent for all
processing of personal data. The MRS Code, which was last updated in 2010,
contains a number of rules which mirror data protection requirements, and there
are a number of rules which are more stringent than the Data Protection Act 1998,
The Code applies to all MRS members and MRS Company Partners and is supported
by robust disciplinary and compliance procedures. Full details on MRS and its
activities are available at: http://www.mrs.org.uk

The consultation paper

MRS supports the detailed guiding principles set out in section 3 of the consultation
paper. In particular we welcome the principles relating to consent (20-23), security
(24-28) and Access and Personnel (29-33), which are mirrored by the principles
and rules of the MRS Code of Conduct

MRS members and Company Partners provide a significant level of research and
statistical services to government departments, agencies and other public
authorities across the UK. With this in mind, the Data Linkage Framework should
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not be applied in a manner which would limit its application to Scottish Government
Departments or agencies, or would exclude commercial organisations from
participating in the data linkage programme. Rather, the emphasis should be on
the use of appropriately regulated and accredited individuals and organisations,
such as MRS members and Company Partners, to deliver services in line with the
guiding principles.

As is noted on page 14 of the consultation paper, principles are not rules, and are a
starting point in agreeing standards by which parties agreed to be bound. The MRS
Code of Conduct is however a comprehensive set of rules covering the research
process, from initial commissioning and design to the reporting of results.
Individuals and companies which agree to be bound the MRS Code provide
significant certainty to their clients regarding the ethical and quality standards they
apply in their work. MRS therefore recommends that the MRS Code of Conduct be
explicitly mentioned in Principle 4 as a relevant standard for the production and
dissemination of statistics.

MRS is interested in developments on this topic and would appreciate being
involved in any future consultations. Please do not hesitate to contact me if you
have any queries regarding this response.

Yours.sincerely,

Debrah Harding
Chief Operating Officer

Tel: 020 7566 1831
Fax: 020 7490 0608
E-mail: Debrah.Harding@mrs.orqg.uk




